Engage Non-Scientific Audiences
The purpose of this seminar is to look at the opportunities that can be exploited to engage new stakeholders in the conversation surrounding wildlife research and 21st Century conservation efforts. This segment will be facilitated by the Muley Fanatic Foundation, a 501 C (3) non-profit conservation organization that was established in 2012 by Joshua Coursey and Joey Faigl. Headquartered in Green River, Wyoming, MFF is the epitome of a grass roots effort that aims to ensure the conservation of mule deer and their habitat and to provide supporting services to further the sport of hunting and sound wildlife management. 
[bookmark: _GoBack]To date MFF has put over 1 million dollars on the ground since its inception and one of the key cornerstones of MFF has been from the beginning to be a proactive proponent for obtaining the latest science available. “With a steady decline of mule deer over the last 20 years it is clear that we need to better understand the variables limiting mule deer numbers. There is no simple answer. An ever changing landscape with shrinking habitat, predators, development, drought, disease, competition and changes to migration movements are all having an impact on mule deer. It is our responsibility as a community to foster the necessary proponents to address these concerns. Collaborative efforts to bring new stakeholders to the table are critical in furthering such work,” adds Coursey.
